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he fourth edition of the Thailand Yacht 
Show, held at the award-winning Royal 
Phuket Marina, showcased a spectacular 

display of yachts, marine equipment and lifestyle 
products, emphasising its position as the leading 
consumer boat show in Thailand.

Once again we have seen excellent support 
from both the public and private sector. The 
Thai Government remains unswerving in its 
determination to support and grow the yachting 
industry, making changes to regulations where 
necessary to enable foreign superyacht charter 
tourism,  in turn generating economic impact. 

The private sector made it clear they wanted 
a single show in Phuket. The results speak for 
themselves with confirmed yacht sales, lots 
of business transacted by exhibitors across all 
sectors and good visitor numbers.

In 2019, the Thailand Yacht Show incorporated 
the previously competing boat shows - Phuket 
International Boat Show (PIMEX), the Phuket 
RendezVous and the Phuket Yacht Show - for 
the first time and proved to be a major success. 
As well as 88 exhibiting brands and 45 yachts 
on display - including three superyachts - we 
can confirm that three yachts were sold during 
the four-day event.

The event welcomed overseas trade visitors from 
all over South East Asia, as well as key European 
countries, reinforcing Phuket’s position as the 
region’s yachting hub. We have witnessed a 
high number of quality visitors and good sales 
volume at the Show, with more sales expected 
post-event. Both indicate strong growth in the 
regional marine industry and the Thailand Yacht 
Show reaffirms the island’s importance on the 
global stage. 

In addition to the positive exhibitor feedback, it 
has been encouraging to see the large number 
of international visitors, approximately 39% of 
the total. With perfect weather and a bustling 
atmosphere throughout, the Thailand Yacht 
Show played host to lavish parties on yachts, 
gourmet cuisine on the boardwalk and for 
families. We were delighted to welcome back 
Elephant Parade for the second time.

Thank you to all our exhibitors and visitors for 
your valued support and we look forward to 
seeing you at the next Thailand Yacht Show in 
January 2020

ANDY TREADWELL
CEO & FOUNDER

The fourth Thailand Yacht Show ended on a high note with 
5,300 visitors confirmed, 90 brands from a wide variety 
industries and a number of yachts sold during the Show, 
highlighting our position as Thailand’s definitive maritime and 
luxury lifestyle event.

MESSAGE FROM 
THE CEO

T
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With 90 exhibitors and 718 trade visitors, the 2019 edition of 
the Thailand Yacht Show was a successful combination of 
Phuket’s previously competing yacht events.

SHOW OVERVIEW

2019 EXHIBITORS AT A GLANCE

TOTAL EXHIBITORS
90

INTERNATIONAL EXHIBITORS
39

INDUSTRY SECTORS
24

uring the four-days, the award-winning 
Royal Phuket Marina was transformed 
into a bustling hub for all things luxury. 

From international yacht manufacturers to 
the region’s leading yacht brokers, property 
developers, plus hotels and resorts, fashion 
couturiers and gourmet cuisine, the Thailand 
Yacht Show firmly established itself as one 
of Asia’s premier marine and luxury lifestyle 
showcases.

The Marina was full to capacity with almost 
50 yachts on display, while the Exhibition Hall 

enjoyed a social yet professional atmosphere, 
with various sales and deals taking place over 
the four-days. There were bars, a VIP Lounge 
decorated by Sabina Fay Braxton and the 
world-famous Elephant Parade, which offered 
interactive workshops and proved to be a hit 
with visitors of all ages.

With various F&B pop-ups available, the 
Boardwalk and Town Square was a great place 
to meet clients or simply catch up with friends 
and family, while taking advantage of Royal 
Phuket Marina’s unique waterfront environment.

D

METRES1,000+ OF YACHTS ON DISPLAY

45 YACHTS, BOATS & WATERCRAFT 
ON DISPLAY IN THE MARINA

90+
BRANDS
ON SHOW

12,500
SQM

& ON-WATER EXHIBITION SPACE
TOTAL LAND

FACTS & FIGURES
V I S I T O R S
5 , 3 0 0

EXHIBITOR CATEGORIES

YACHT 
BUILDERS / 
SHIPYARDS

30%
YACHT 

BROKERS / 
CHARTERS

19%
YACHT 

EQUIPMENT 
/ SERVICES

18%

OTHERS

19%
FASHION / 

FINE ARTS / 
JEWELLERY

4%
HEALTH & 
WELNESS

3%
PROPERTY 

/ REAL 
ESTATE

7%



GEOGRAPHICAL BREAKDOWN OF VISITORS

TOP 20 COUNTRIES

THAILAND

RUSSIA

UNITED KINGDOM

SINGAPORE

MALAYSIA

AUSTRALIA

HONG KONG

FRANCE

CHINA

GERMANY

CANADA

ITALY

UNITED STATES

UKRAINE

SWITZERLAND

INDIA

SWEDEN

THE NETHERLANDS

AUSTRIA

NORWAY

PHILIPPINES

BELGIUM

SPAIN

FINLAND

ISRAEL

NEW ZEALAND

VIETNAM

DENMARK

SOUTH KOREA
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1%
AMERICAS

19%
EUROPE

60%
THAILAND

15%
ASIA

5%
R.O.W.



SHOW 
HIGHLIGHTS

his edition featured an exciting 
schedule of workshops and 
activities for the kids, product 

demonstrations, jazz on the Boardwalk, 
wine tasting and a comprehensive radio 
seminar and interview programme that 
was broadcast live all over Phuket.

The Show aimed to deliver an experience for 
visitors that went beyond the exhibits and 
in-water display and it did not disappoint.

T

NIKON WORKSHOP
Held throughout Sunday afternoon in 
various locations, photography experts 
NIKON were on hand to help guests 
and budding photographers capture the 
decisive moment. After a short technical 
presentation, guests were invited on 
board two yachts in the marina for a 
Luxury Fashion Shoot and then, as the 
sun began to set, learn how to take the 
perfect landscape image.

GASTRONOMY
The 2019 Thailand Yacht Show offered 
visitors an excellent range of F&B options
along both the Boardwalk and Town 
Square. From local and international cuisine, 
through to champagne, craft beer and 
whisky bars, there really was something 
for all taste buds!

In the Exhibition Hall, pastries and Canapé 
were supplied to invited guests in our VIP 
Lounge, which was lavishly decorated 
with hand-printed textiles by Sabrina 
Fay Braxton. 
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ELEPHANT PARADE
The Thailand Yacht Show was honoured to 
bring back the Elephant Parade for only the 
second time to Phuket. A social enterprise 
that focuses on Elephant Conservation, 
visitors had the opportunity to create their 
own unique art pieces on the different 
elephant statues available.

THAILAND YACHTING FORUM
Following the welcome speech by CEO & 
Founder, Andy Treadwell, and the Phuket Vice 
Governor, Mr. Supoj Rotrueang Na- Nongkhai, 
the head of key government agencies 
from the Phuket province updated forum 
participants on the rules and regulations of 
yachting and maritime businesses. 

After presenting the rules and regulations, 
representat ives from the Marine 
Department, Customs Department and 
Revenue Department all expressed their 
support for the Governor of Phuket, Mr. 
Phakaphong Tavipatana, and his efforts to 
reinforce Phuket’s position as the marina 
and yachting hub for Thailand and ASEAN. 
Mr. Aboon Raluekmoon, a representative 
from the Marine Department, provided 
an update regarding the new marine act 
which no longer requires a Thai captain 
onboard a bareboat charter. Ms. Suttata 
Hassanee, representative from the Revenue 
Department, highlighted the simplified 
procedure to apply for tax registrations. 

The attention then turned to attracting 
more yachts to Phuket and the efforts 
being taken to ensure greater safety at 
sea. Panelists all agreed unanimously that 
relaxing the regulations and facilitating entry 
into Phuket are both factors in attracting 
greater numbers of visiting yachts.

THE PARTIES
The Show was a four-day celebration of the 
yachting lifestyle with a variety of parties 
organised throughout. These provided not 
only a sales and marketing platform for the 
marine and lifestyle industries, but also a 
unique opportunity to meet HNWI customers 
and network with industry professionals. 

From the Welcome Party on the Boardwalk 
which kicked off the Show in style, to 
the Captain & Crew Party at Skippers, to 
Simpson Marine’s bustling dock party and 
the VIP cocktail reception on Koh Rang 
Noi, visitors were never far from a party!
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The success of any show is dependent on a strong relationship 
with its partners and stakeholders, and the Thailand Yacht 
Show is no different. Each year every partner, old and new, 
brings an additional note of excellence to the Show. 
Thank you for your support!

PARTNERS & 
SUPPORTERS
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EXHIBITOR LIST The Thailand Yacht Show welcomed an eclectic mix of exhibitors from all around 
the world looking to benefit from the interest of our varied visitor demographic.



NAME OF MODEL BROKER BUILDER

M/Y Titania Burgess Lürssen Werft 73

M/Y Talisman Maiton Burgess Turquoise Yachts 54

Custom Line 112 Lee Marine CRN S.p.A. 34

Numarine 105 HT Asia Marine | Fraser Yachts Numarine 32

MCY 86 Simpson Marine Monte Carlo Yachts 26

Princess Y75 MY Boat Lagoon Yachting Princess Yachts 25

Princess 23M Boat Lagoon Yachting Princess Yachts 23

Princess 72 MY Boat Lagoon Yachting Princess Yachts 22

Princess F70 Boat Lagoon Yachting Princess Yachts 21

MCY 70 Simpson Marine Monte Carlo Yachts 21

Manhattan 66 Sunseeker Thailand Sunseeker 21

MCY 65 Simpson Marine Monte Carlo Yachts 20

Princess F55 Boat Lagoon Yachting Princess Yachts 18

Riviera 5400 Sport Yacht Lee Marine Riviera 17

SILENT 55 SILENT-Yachts SILENT-Yachts 17

ITAC 54 Multihull Solutions Asia ITAC Marine 16

Gran Tursimo 50 Simpson Marine Beneteau 16

Prestige 500 Boat Lagoon Yachting Prestige Yachts 15

Leopard 50 Leopard Catamarans Leopard Catamarans 15

Cranchi 43 FLY Hong Seh Marine Cranchi Boats 15

Lagoon 50 Simpson Marine Lagoon Catamaran 15

Gran Turismo 46 Simpson Marine Beneteau 15

Bavaria Cruiser 45 Elite Yachting Bavaria Yachts 14

Galeon 460 FLY Asia Marine Galeon 14  

Atlantis 43 MGC Marine (Asia) Azimut Yachts 14

Saona 47 Multihull Solutions Asia Fountaine Pajot 14

MY 44 Multihull Solutions Asia Fountaine Pajot 13

Aquila 44 Simpson Marine Aquila Yachts 13

SeaVee 430 FA Hong Seh Marine SeaVee Boats 13

SPLO 1200 Ace International Marines SPLO Yachts 13

Lagoon 40 Simpson Marine Lagoon Catamaran 12

Silvercraft 36 HT Go Boating (Thailand) Gulf Craft 11

Hacker-Boat True Leasing Hacker-Boat 10

Hacker-Boat True Leasing Hacker-Boat 10

Tempest 1000 WA Capelli Thailand Cantieri Capelli 9

Tempest 1000 Open Capelli Thailand Cantieri Capelli 9

Silvercraft 31 HT Go Boating (Thailand) Gulf Craft 9

Flyer 8.8 SUNdeck Simpson Marine Beneteau 9

242 Fisherman Asia Marine Wellcraft 7

6.5M Tender Cholamark Boat Cholamark Boat 6

From yacht aficionados to new boating enthusiasts, the
Thailand Yacht Show had something for everyone!

ON-WATER HIGHLIGHTS

ith over 40 yachts on display in both the
marina and Koh Rang Noi, the Thailand
Yacht Show showcased the best selection 

of yachts ever on Phuket. 

Leading brokers Simpson Marine displayed a 
Phuket record of nine yachts, with Boat Lagoon 
Yachting close behind, complimenting the already 
impressive line-up of yachts from Burgess, 
Capelli, Fraser Yachts, Go Boating (Thailand), 
Lee Marine, Multihull Solutions and Sunseeker.

From motoryachts to sailing vessels, multihulls
to superyachts, the Thailand Yacht Show hosted 

over 30 international yacht brands. The Marina 
experienced a good flow of visitors throughout
the four-days and brokers have reported 
excellent visitor interaction. We are delighted 
to announce that a number of boats were sold, 
including two yachts that made their Asian 
premiere during the inaugural edition.

The Thailand Yacht Show not only attracted 
quality exhibitors, but also the right type of 
visitor. As show organisers we will continue 
to promote the show to build a local and 
international audience of HNWIs and those 
looking to discover the yachting lifestyle. 

D

The unique Superyacht Hub gave visitors the opportunity to view the Show’s line-up of luxurious 
vessels in stunning surroundings. A 20-minute trip by tender, with breathtaking views of nearby 
Phang Nga Bay, whisked interested clients out to view the display of superyachts available for 
sale or charter. On Saturday night, Simpson Marine and the Show organisers welcomed invited 
guests to a cocktail reception at Koh Rang Noi where they enjoyed an evening of gourmet cuisine 
and great company in the most spectacular of settings.
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YACHTS ON SHOW

LOA(M) 



BENETEAU
SIMPSON MARINE

Designed by the talented team at 
Nuvolari Lenard, the GT50 fully overhauls 
the sport cruiser concept. 

On display for the first time in Thailand, 
Beneteau’s GT50 offers the perfect 
balance of sporty and practical features 
on a boat. The yacht can be ordered 
in Fly or Coupe models, making her 
an ideal choice for owners wishing 
to enjoy different usages. Cleverly 
designed with a generous cockpit, it 
can accommodate up to 11 people and 
travel at top speeds of up to 29 knots. 

GT50
15.75 M
29 KN
2 - 3

MODEL
L . O . A .
K N O T S
CABINS

PRINCESS
BOAT LAGOON YACHTING

Featuring the very latest in Princess 
Flybridge design, the all-new F70 is 
the flagship of our flybridge range. 

Her generous, flybridge accommodates 
a large U-shaped dining area, served by 
a wetbar, sunpad and forward seating 
area. The social layout of her main deck 
features an aft galley arrangement 
which opens fully to the cockpit and 
a walkthrough foredeck area with 
additional sunbathing and seating 
areas. Out at sea, her performance feels 
light and responsive all the way up to 
speeds in excess of 36 knots.

PRINCESS F70
21.30 M
36 KN
5

MODEL
L . O . A .
K N O T S
CABINS

SILENT-YACHTS
SILENT-YACHTS HANDEL

Making its worldwide debut in 2018 
and on-display for the first time in Asia, 
the SILENT 55 is the first and only 
oceangoing solar-electric production 
catamaran in the world. 

The yacht uses silent electric propulsion 
for unlimited range with no noise or 
fumes and minimal vibration. The 
SILENT 55 is available in several 
power configurations to suit a variety 
of cruising applications. All of them 
stick to the Silent-Yachts philosophy 
of relying chiefly on solar power for 
propulsion and onboard power needs.

SILENT 55
16.70 M
20 KN
4

MODEL
L . O . A .
K N O T S
CABINS

FOUNTAINE PAJOT
MULTIHULL SOLUTIONS

Fountaine Pajot’s new 44-foot power 
cat sets entirely new standards in the 
world blue-water cruising cat market. 
Created by internationally renowned 
naval architects and designers Daniel 
Andreiu and Pierangelo Andreani, the 
new MY44 features an incredible design, 
abundance of space and extraordinary 
fuel efficiency. 

Featuring dynamic and sporty lines, 
the MY44 has semi-displacement hulls 
built specifically to deliver outstanding 
performance, fuel efficiency, and stability 
in all sea conditions.

MY 44
13.41 M
30 KN
3

MODEL
L . O . A .
K N O T S
CABINS

POST SHOW REPORT  |  ON-WATER HIGHLIGHTS14 WWW.THAILANDYACHTSHOW.COM 15



NUMARINE
ASIA MARINE | FRASER

The custom luxurious finishes and 
hand selected high end materials used 
throughout the 105 Hardtop offer the 
absolute “first class” experience.

Key design attributes deliver the comfort 
and speed synonymous with Numarine, 
coupled with striking aesthetics and 
exceptional use of space delivering 
a motoryacht that can do it all and in 
style. The Numarine 105 Hardtop joins 
a class of performance motoryachts 
that set the industry trends of today 
and will become an industry reference 
model for the future.

NUMARINE 105 HT
32.33 M
31 KN
8

MODEL
L . O . A .
K N O T S
CABINS

FERRETTI
LEE MARINE

Making its worldwide debut in 2016, the 
spacious Ferretti 850 was designed as 
a collaboration between Ferrettiand the 
Studio Zuccon International Project. 

The Ferretti 850 is an ideal yacht 
for those who love to entertain and 
appreciate the fine Italian styling that 
is synonymous with the Ferretti brand. 

The vessel features four en suite 
staterooms below deck along with 
two cabins in the bow that boast 
enough space for four members of 
the crew.

FERRETTI 850
26.18 M
29 KN
4

MODEL
L . O . A .
K N O T S
CABINS

M/Y TITANIA
BURGESS

Fresh from a magnificent interior refit 
in 2018, TITANIA is designed for an 
effortless indoor-outdoor lifestyle and 
is stamped with the pedigree of one of 
the world’s premier shipyards.

TITANIA’s brand new stunning interior 
has intimate spaces for guests to relax, 
as well as spacious entertaining areas. 
Sumptuous accommodation is arranged 
across seven cabins, including two 
breathtaking master suites, a VIP cabin 
and four doubles, all with beautifully 
appointed marble bathrooms and the 
latest entertainment systems. 

LÜRSSEN-WERFT
72.99 M
13 KN
7

BUILDER

L . O . A .
K N O T S
CABINS

M/Y TALISMAN MAITON
BURGESS

Boasting an enormous open plan sun 
deck and an eclectically styled interior 
with Art Deco features, Talisman Maiton 
is a perennially popular charter yacht. 

Her eye-catching interior blends Asian 
influences with Art Deco touches to 
create lavish entertaining spaces that 
are also supremely comfortable to live in. 

Talisman Maiton  has fantastic outdoor 
spaces, with extensive covered seating, 
al fresco dining areas and a platform 
above the sun deck offering sensational 
360 degree views at sunset.

TURQUOISE YACHTS
54.19 M
16 KN
6

BUILDER

L . O . A .
K N O T S
CABINS
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The Thailand Yacht Show would like to thank all of our 
exhibitors, partners and supporters for contributing to the 
Show’s success. We hope that you enjoyed the Show and we 
look forward to seeing you again in January 2020!

TESTIMONIALS

The vision of the organisers of 
TYS and the way to develop 
the market here is very much 
in sync with our own, so we are 
fully behind it. We see the Show 
becoming the major large yacht 
event in the region and we will be 
fully supporting it going forward. 

Joshua Lee
MANAGING DIRECTOR & FOUNDER
LEE MARINE CO. LTD. 

We are proud to sponsor TYS and 
to show our commitment to create 
new opportunities that will boost 
Phuket’s economies. By growing 
the marine tourism industry, we 
will attract quality visitors and 
high-end leisure tourists with 
significant spending power. 

Apichart Chirabandhu
ADVISOR
MINISTRY OF TOURISM & SPORT 

With the energy and enthusiasm 
of the organisers who work on 
this project throughout the year, 
we are confident that the annual 
Thailand Yacht Show will continue 
to help develop an extremely 
valuable high-end nautical tourism 
for Thailand.

Phakaphong Tavipatana
GOVERNOR
PHUKET GOVERNMENT

I am pleased to say we made 
some sales during the Show 
itself and have a number of 
other negotiations to conclude. 
Our charter team also saw a big 
increase in bookings during the 
Show and Phuket remains the 
premier charter destination in Asia.

Richard Allen
GENERAL MANAGER
SIMPSON MARINE (THAILAND) CO. LTD. 

This is my third year in a row at the 
yacht show here and it’s getting 
bigger every time. It is a great place 
to connect with the community 
and get to know about the latest 
innovations hitting the market in 
terms of boat technology. It also 
makes for a great family vacation.

Tim Williams
VISITOR
BOAT OWNER

Multihull Solutions were very pleased 
to participate again as an exhibitor. 
The quality of visitors was top rate 
and our vessels received great 
exposure. The joining together of 
all three events is a definite winner 
for all involved and we look forward 
to next year’s Show.

Andrew de Bruin
GENERAL MANAGER
MULTIHULL SOLUTIONS ASIA
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The Thailand Yacht Show’s social media 
campaign maintained a steady flow of 
fresh information in real time, while 
promoting new exhibitors with both 
photography and engaging videos.

SOCIAL MEDIA 
CAMPAIGN
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Our frequent e-newsletters provided both show participants 
and visitors with a reliable source of up-to-date information 
and TYS’ latest features.

E-NEWSLETTERS

Our underlining strategy combines content marketing with targeted advertising campaigns across 
a range of media and platforms. A visually striking and informative campaign was produced to 
consolidate the brand’s presence locally in Phuket and overseas. 

The Thailand Yacht Show has a wide reach through its multi-platform campaign, which included 
advertising and editorial coverage in various marine related and luxury lifestyle publications throughout 
the Asia Pacific region. In addition, our social media and online marketing outreach proved highly 
successful, promoting the Show and driving awareness, while showcasing our exhibitors’ and supporters’ 
content too. Afterall, your news is our news!

The Thailand Yacht Show team is committed to promoting 
the event, its partners and supporters to both local and 
international visitor audiences. 

MARKETING CAMPAIGN
& REACH

MEDIA PARTNERS



The Thailand Yacht Show has been marketed as more than just a boat show and extra efforts 
were made to ensure that a wide demographic of Phuket residents - both Thai and expats - were 
welcomed to the Show. 

Invitations were printed and strategically distributed around the island - at 5* hotels, restaurants 
and at Central Festival Phuket - in order to maximise the Show’s visibility among local residents. As 
part of our partnership with The Phuket News, the Show received regular airtime on Live 89.5FM 
and a sizable budget was allocated to display a number of billboards in key locations. 

From billboards to local radio advertising spots, the Thailand 
Yacht Show’s visitor promotion campagin reflected our mission 
to attract more Phuket residents - both trade and public - to 
attend the Show.

LOCAL VISITOR 
PROMOTION
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BILLBOARD AT PHUKET INTERNATIONAL AIRPORT

ON-SITE SIGNAGE & GRAPHICS

ADVERTISING &
EDITORIALS
Advertising and editorial coverage in leading marine related and luxury lifestyle publications and 
national news portals - in English, Thai, Chinese, French and Russian - helped to promote the 
Thailand Yacht Show around the region. Our regional advertising campaign saw the Thailand Yacht 
Show promoted across print, digital and broadcast platforms to spread the word and generate 
awareness in the run up to the Show. 
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Returning once again to the vibrant 
atmosphere of Royal Phuket Marina, 
the 2020 edition will continue to build 
upon the success of this year’s show.

The Thailand Yacht Show organisers 
would like to invite you to the next 
edition of the country’s premier yachting 
and boating showpiece, which will take 
place in:
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www.thailandyachtshow.com

For show enquiries, please contact:
info@thailandyachtshow.com

For media request, please contact:
marketing@thailandyachtshow.com

#thaiyachtshow




